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Abstract
Nowadays when competition has been worldwide increased as a result of globalization, countries try their best to improve their competitiveness to get more space in the world market. Competitiveness is related with raising life standards, employment opportunities or capabilities of a country to fulfill its international obligations. After gaining its independence in 1991 and transforming its economy from state sponsored planned one to free-market, development, support and empowerment of private sector and economic growth of the country is essential in terms of the improvement of competitiveness in Azerbaijan. Today, increasing importance of domestic businesses and their formation as an integral part of the society in Azerbaijan creates some responsibilities. The world has started experiencing significant transformations in all fields of life from the beginning of the 21st century. Business and its basic actors have also been intensively subject to the influence of these transformations. All endeavors of business actors are focused on building their strategies of improving their competitiveness on the basis of proper visions. Moreover, importance of business for society has become as much as productivity of business is important for the power of influence of the business. For this reason, it is necessary for businesses to develop their proper strategies in accordance with modern conditions in order to fulfill their undertaken obligations regarding their social responsibilities and to institutionalize themselves. That is why, sensitive attitude of domestic businesses working in Azerbaijan to the will and needs of the society and their environmentally friendly and ethical behavior is important for the power of competitiveness of the country.
The aim of this research is to study the state and way of application and implementation of UN Global Compact rules and social responsibility by domestic businesses working in Azerbaijan that is in transition from soviet economy to free market after the collapse of USSR. Within this framework we are going to research the scale of social responsibility of domestic companies, the level or scale of the responsibility that they target to reach and its influence on the competitiveness of Azerbaijan. To collect necessary information, taking specific domestic features of Azerbaijan into consideration, as a research method we will conduct interviews and hold surveys with government officials (bureaucrats), businessmen, scholars and managers of professional unions (non-governmental organizations).
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Introduction 
Responsibility is the milestone of philosophy of ethics and it’s considered as a ethics problem. On this aspect it’s accepted that responsibility has completely ethics features. Behaving as depending on ethos or justice depending on ethos, legel restrictions and ethics hopes are considered in responsibility. Social responsibility could be identified as: an enterprice causes some positive and negative effects because of business in community life. So considering these positive and negative effects deliberatively and taking measures for negative effects is social responsibility (Rondinelli and  Berry, 2000).

Countries’ developments and living in welfare can possible with responsibility. Every person has some duties individual or in diverse groups and also has some responsibilities about these duties. Today there are lots of positive or negative opinions about businesses’ social responsibilities. Classic approach supporters restrict businesses’ responsibilities with economic responsibilities. On the other hand modern approach supporters state that businesses should have social responsibilities in addition to economic responsibilities (Ogsdon  and Yuthas, 1997).  

Businesses that want to increase their profit and keep on their presence prefer to modern approach more than classic approach. Because today’s world behaving direction of social responsibilities is like an obligation. So they should care society’s wills and needs. Society has started to press to businesses about taking social responsibility ever increasing rate. In that case businesses’ success change that focus on benefit and regardless about social responsibility has decreased. Obviously making business beneficial for society has became more important than making benefit to business for organizational activity (Kotler and Armstrong, 2004).

For devoloping countries basic economic purpose is making progress. After U.S.S.R. was dissolved in 1991, Azerbaijan gained independence at 18 October 1991and prefered market economy rather than planned economy. So in Azerbaijan to develop, support and strengthen private sector is very important for developing country’s national competitive power. Thereby in this survey devoloping process of private sector, history of social responsibility and practices of domestic businesses corporate social responsibilities in Azerbaijan were examined. At last part there are some suggestions about problems at corporate social responsibilities area in Azerbaijan and effects of these problems to country’s national competitive power. 

Although in Azerbaijan social responsibility has a deep historical culture, today domestic businesses care working only with their own business’ legal norms. And this affects on a negative way to developing of corporate social responsibility understanding. For this reason Corporate Social Responsibility (CSR) has been a new concept in Azerbaijan like all the other countries. In Azerbaijan businesses have practices on CSR. But these practices couldn’t institutionalisted and formulated like as multinational businesses. CSR can be seen such as the basic level of charity in Azerbaijan. Although concept of charity came from Western culture, also in Turkish culture pious foundation undertakes same mission of charity. Besides in Azerbaijan it’s observed that while academical works have been increasing, emprical works have been still unsufficient level. This situation causes to businesses and managers become aware of importance of social responsibility in a slowly way unlike developments on the world. 

For this survey we made an interview face to face with 20 national company’s managers who are dutied for social responsibility. One difficulty that had been lived on the survey was managers’ positions at the company affected interview’s quality and feature. And some companies had assigned for interview managers who hadn’t got sufficient information about social responsibility. So we couldn’t had enough opportunity to discuss social responsibility with them.
Development and General Situation of Domestic Business in Azerbaijan
Azerbaijan prefered market economy rather than planned economy. So for Azerbaijan to develop, support and strengthen private sector is very important for developing country’s national competitive power. In the period of U.S.S.R. there had been only goverment property under the title of public property. For this reason there must be wide privatization on property relations’ transformation. After independence firstly privatization practices in the content of liberalisation had started in Azerbaijan. Lack of information and experience on a new economic system caused frequently problems about privatization practices. In Azerbaijan first judicial base of practices of passing to free market economy was law of privatization goverment property which entered into force at 7 January 1993 with 27 piece of items. But due to the effects of existed crisis atmosphere in that period privatization practices couln’t implemented except some necessary area (Ahmadov, 2010).

In Republic of Azerbaijan’s privatization plans there were accomodating law legislations for standards of free market economy, removing the obstacles and problems on this aim and preventing monopolies and unfair competition. And those privatization policies were followed by the Republic. In that way goverment’s role on the economy was reduced. And in the earlier of 2001 goverment accelerated the privatization and declared that 100 big public financial enterprices that were active on manufacture, energy  and chemistry would be privatized. 

In the process of privatization many important developments were obtained in Azerbaijan. Today private sector is producing %73 of Gross Proceeds (GP) and has an important role on the solution of social and economical problems. Tags which are provided from private sector constitutes the budget’s real income resource. Private sector’s share in the budget was %10 in 1995, %26,5 in 1997 and after the year of 2007 this share arised over %75. Today %70 of workers are working at private sector, %30 are working at public sector. Also goverment is preapering special support programmes to improve enterpricing of private sector. This case appeared the process of passing market economy by wide privatization on public enterprices at old east countries block. In Azerbaijan executing privatization programmes and supporting enterprices programmes at the same time causes to improve the atmosphere of competition in the country. This situation affects improving of country’s national competitive power in a positive way, then conduces improving of domestic enterpricing and also provides way of country’s sustainable development. Sustainable development focuses on reducing inessential  use of world’s natural sources, redoubling life standards of world’s citizens and serving economical improvement. 

General History of Social Responsibility in Azerbaijan
Opinions about social responsibility have been discussed for the early times of history and these opinions have been changed within the periods (Lits, 1996).  This period which was started with civilization and religions and continued up to the B.C. 1100 is called also“ pre-business period”. In this period which was including first civilization like Mesopotamia, China, Archaic Greek and Rome there hadn’t been important pratical changes. But it’s stated about this civilizations that on people’s individual ideas, religious beliefs, ethnic opinions there had been a social responsibility which had been directing unconsciously by different laws. 

Practicing and formulizing of social responsibility has a deep and general history in Azerbaijan. National wealthy class that occured as a result of developing oil industries at end of XIXth century supported to improving social situations of country’s citizens;  receiving education of talented teenagers; constructing of schools, hospitals; repairing of roads and founding of cultural places and theaters.  In 1901 Hacı Zeynalabidin Tağiyev who was one of well known benevolent in Azerbaijan constructed a school for Azerbaijani ladies that was the first ladies school in Muslim world.  This school dissolved the women’s lack of education problem and caused a change of women’s social status in a positive way. Again same period Ağa Musa Nağiyev who was one of oil barons in Azerbaijan made some hospitals  financial supports. One of those hospitals is emergency medicine hospital that was built in 1912. Also he got built the most beautiful and gorgeous mosque of Azerbaijan and gave to benevolent Muslim society as a present. In history lots of benevolent foundations and unions workes together and wealthy oil barons gave money those foundations and unions as a member in Azerbaijan.

In the period of U.S.S.R there was an social protectorship understanding. That understanding usually contained some subjects such as providing and protecting of businesses’ labor power, workers’ recessing, helping of local organizations, pregnancy aids. After Azerbaijan gained independence these understandings were forgotten and social responsibility which was under public managements’ responsibility started to decrease. Besides as a hitorical tradition today lots of family companies and firms have got pious foundations in Azerbaijan. In these sense expectation of society from companies is forming around the historical pious foundations philosophy and social responsibility is seen like firms’ donations and benevolent activities.  Because of hiding the amount of donations, effects properly couldn’t considered.  

Domestic Businesses’ Social Responsibility Practices in Azerbaijan
In the past providing social benefit was seen only doing some duties for consumers or offering them supplement services and by this way gainging their loyalty. Today social responsibility is seen as a consept that should be protected and pleased by business shareholders.  Businesses’ social responsibility emphesis were seen especially after The  Great  Depression in 1930. Increase of unemployment, decrease of purchase power and as a result of these declining of society on a social ve economical aspects forced the companies to consider this issue (Hawkins, 2006). Because goods which be produced by the business were consumed or employment provided by that society again. 

After independence being a new devoloping country domestic businesses are making social responsibility practices on education and sport areas for children, waifs, refugees and disableds. Acording to a research that was made by researcher on this area Kazımov in Azerbaijan there are three types of social responsibility models. First one is financial support for in a need of people without notificiation. Second one is benevolence for increasing company’s image. And third one is company’s strategic approach.  If there is a competitive case both company and society benefit from this. So company reachs social aims by using different metdods. 

Domestic businesses execute their social accounts independently in Azerbaijan. Some businesses publish their all social responsibility activities together. Certainly domestic businesses will realise principle of social responsibility in the near future. Because it has became very important for business’ image and internatioal activities. It appears on the surveys that lots of businesses understand social responsibility as paying the taxs. In Azerbaijan a few businesses give place corporate social responsibility activities on their own web page. Some of these businesses are in the following tabloid.
Tabloid 1: CSR Practice Areas of Domestic Businesses
	Businesses’ Name
	CSR Practice Areas
	Example

	Azercell TELEKOM
	Disableds, depriveds; fields culture, sport; law of children
	Financial support to the deprived children’s house named “Umit”

	Azersun Company
	Disableds; Karabagh refugees; poor families
	Company managed to theater performances for the aim of ending drug addiction and sexual diseases and informing people

	Gilan Company
	Culture and sport
	Organization and sponsorship of international sport competition, international culture days

	ACCESSBANK
	Aid projects for disableds 
	They started aid Project for disabled in 2008. They gave disableds banking training. After training disableds took an examination and were employmented at bank.

	Caspian Compassion Eye Clinic
	Aid to eye diseased
	Localizing eye diseased and curing them free

	Qaradağ Sement
	Culture and Education
	Supporting culture and civilization projects, construction and reparation of schools

	Şollar
	Culture and Sports
	Sponsorship of theater performances and cultural television performances

	AZER Construction
	Gives importance CSR for business
	Workers’ rights, against children’s employment informing workers. And aims to prepare ecological projects


Azerbeijani firms have their own standards but, they don’t use appliances about international standards. On the other hand corparate social responsibility could be loom large in foreign relations (Məmmədov, 2009). Also international non-governmental organization (NGO) could affect corparate social responsibility in Azerbeijan by using press to multinational businesses. Consequently multinational businesses affect corparate social responsibility activities in a positive way (Quazi and Obrien, 2000). Multinational businesses’ using positive press to their own local prolongations and providers for corparate social responsibility activities is impulsion for the other Azerbeijani companies. 

According to the UN Global Compact that was signed voluntary by businesses, all of the businesses have to obey some social rules their own activities. UN Global Compact is composed of human rights, breaking in period, struggle with corruption and environment main headings and has got 10 principles. In Azerbeijan any domestic business hasn’t signed this compact. But BMT and AZPROM are studying on this area. Their aim is achieving to sign 10 local companies to UN Global Compact in this year. In our survey, we examied domestic businesses according to UN Global Compact and summarized their general situation at the following tabloid. 

Tabloid 2: UN Global Compact and general analysis of domestic businesses 
	The Global Compact
	Condition

	Business world should support and respect to the declared human rights
	Average

	Business world shouldn’t be  human rights violation partner
	Average

	Business world should support workers about unionization and collective bargaining right
	Negative

	All of the forced and compulsory work should be finish 
	Positive

	All of the children employment should be finish
	Positive

	Discrimination on employment and working  process should be finish
	Negative

	 Business world should support precautionary approachs for environment problems. 
	Average

	Business world should support all of the activities and formation about environment
	Negative

	Development and becoming prevalent of environment-friendly technology should be encourage
	Negative

	Business world should struggle with all of the corruption including bribe and racket
	Negative


United Nations (UN) emphasizes on providing corporate social responsibility of domestic businesses. Then Azarbajian has being a part of international compacts, campaigns and activities ascending rate. And this is an important effect for raising country’s conscious rate about corporate social responsibility and the other issues.  .
Effects and Problems of Corporate Social Responsibility Practices of Country’s Competitive Power
Technological developments are increasing society’s needs and expectations in a rapidly changing world. Increase of population, global and environmental problems’ results could not resolved by individual effort and the govertment could afford some of these expectations. In that case big companies should do some duties for their own society bu using their avaible possibilities. Today because of changing point of view for big companies investments on social responsibility projects mean not only for benefaction but also for influence for good country’s competitive power by increasing companies’ prestige (Porter and Kramer, 2006).  

Companies should evolve information and connection about their own society for sustainable economical development. Social responsibility requires voluntary contributions for more beter society and more beatufiul environment from companies. Because today’s societies could survive only sharing some responsibilities with some establishments. Today most powerful establishments are companies. Time, knowledge, technology and cultur differencies are getting disappear with effects of globalization and as T.  Peters’ statement “world has became a big shopping center”. 

Corporate social responsibility is seen as a benevolence and social relief for poor families in countries that are in transition economy like Azerbaijan. According to the Social Activity and Research Institute’s research report Azerbaijani companies usually do works of charity purpose of corporate social responsibility. But this isn’t sustainable because of being not suitable for long-term strategy and being planned. 

Companies’ social responsibility could take a meaning with collective effort for improving working standards. Thus Azerbaijan that has excessively needs of production and employment should review developing strategies. Instead of composing competitive power by decreasing labor cost subjects such as technological improvement, increasing labor force’s qualities, growing focused on employment, sectoral and regional planned industrialization should become more important. Otherwise concept of social responsibility would exist as a vehicle for advertising and employee’s problems would continue increasing. 

On the other hand arguments about corporate social responsibility in Azerbaijan are far away from corporated leadership quality that improve this process systematically and guide correct apprehension and approach about corporate social responsibility.
Conclusion and Suggestions
Today companies are defined not only as a economical and technical units but also as a social structure and social being. Companies that are a part of society and stand with society could not consider themselves abstractly (Nalbant, 2005). In that case they should have bidirectional and expressive relations with environment that live in and run (Smith, 1994; Windsor, 2006). For setting healthy relation and keep it stand companies should know society’s structure and society’s needs and wills. 

Developing private sector is started with privatization after independence in Azerbaijan. Currently private sector with producing %73 of Gross Proceeds (GP) has an important role on solution of social and economical problems. Today %70 of workers are working at private sector, %30 are working at public sector. Also goverment is planning domestic enterprise support programmes for improving of private sector. In Republic of Azerbaijan purpose of overcoming existent problems on improving private sector, goverment programme (2002–2005)  which about supporting of little and middle scale of enterprising was accepted. Direction of these developments public establishments need requirement of effective coordination with each other and private sector establishments. Because of this it’s observed that countries’ which overcame existential asymmetric information concept of coordination between foreign trade establishments, competitive ability is getting rise (Ahmadov and Quliyev, 2010).  Political and institutional frame that concerned with stable development of effective, fair and neutral private sector should be formed in the country. Whereas public administration’s effective and efficient working and performing quality services affect directly all country’s economy and private sector. 

In Azerbaijan corporate social responsibility (CSR) practices are limited, because of lack of knowledge about CSR and ıt’s benefits. In tax law there isn’t either positive nor negative item for corporate social responsibility. But goverment should add new laws for supplement of corporate social responsibility’s notification in the country. In Azerbaijan there are some problems on: there isn’t real legal substructure that related with corporate social responsibility; there isn’t enough education and institute in the area of corporate social responsibility; there isn’t sufficient CSR culture; there isn’t enough qualified expert potential in CSR; there isn’t interest from domestic enterprices; there isn’t confidence towards domestic non-governmental organization and there isn’t confidence between goverment and private sector. 

Overcoming these problems is very important for improvement of national competitive power. For these reasons social responsibility and it’s importance should be expressed to the companies and corporate social responsibility programmes should be prepeared.  Then companies not only will strengthen their image, increase their recognition in society and be different than their competitors but also they will take their natural responsibility sor society and environment.  

Finally company interviews point out that in Azerbaijan domestic businesses are very willing about integrating to corporate social responsibility activities. But used vehicles are’nt enough for providing ufficient and efficient corporate social responsibility environment. 
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